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2) Criteo Customer Acquisition(CCA)
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5) Low Funnel(LF)
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5-1) LF + CCA Combo
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6) APP Install
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6) APP Install
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7) APP Engagement
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8) APP Retargeting
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SUCCESS STORIES
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9) Criteo Offsite Ads(COA)
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9) Criteo Offsite Ads(COA) - H|XL|A mH
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10) Trade Marketing
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11) Vide
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12) TV Audience Extension(rv aex)
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4) App install
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